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AEO Content Builder
A clean step-by-step playbook to create useful, answer-ready blog and service page content.

Who should use
this?

Interns, content writers, freelancers, SEO executives, agencies, and business
owners who want a simple process for creating helpful SEO + AEO content.

How to use it Read page 2 first. Then follow each step in order. Use the prompt given under each
step. By the end, you will have a clearer content brief, stronger structure, and a
better blog/page draft.

Created by Lovepreet Sachdeva
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Start here
This PDF is not a theory book. It is a working guide. Open your topic, follow the pages in order, and copy
the prompt on the same page when you need help creating that section.

Page What you will do Output you should have

3 Understand AEO in simple words Clear mindset: answer the user first

4 Use the blog/page structure A proper content layout

5 Create a content brief Pain points, intent, questions, angle

6 Write the direct answer A strong opening section

7 Add experience and structure Useful body content, not generic AI copy

8 Add FAQs and updates Better coverage of real doubts

9 Use the master prompt One complete content generation prompt

10 Check before publishing A final quality check

Simple workflow Topic -> Brief -> Direct Answer -> Structure -> Experience -> FAQs -> Updated Info ->
Final Check

Important rule
Do not use prompts blindly. Add real business details, examples, product information, prices, process,
proof, and customer questions wherever possible. AEO is not magic. It is clearer content.
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What is AEO?
AEO means Answer Engine Optimization. In simple words, it means creating content that gives a clear
answer first, solves the reader’s problem, and is easy for search engines and AI systems to understand.

Simple rule Do not write to impress. Write to answer. A reader should understand the main
answer quickly without hunting through the page.

Google-friendly idea What it means in your content

People-first content Help the reader solve the problem, not just rank.

Prominent wording Use the main topic naturally in the title, H1, opening, and headings.

Experience / usefulness Add examples, process, observations, product details, or proof.

Clear structure Use headings, tables, lists, and FAQs where they help the reader.

Structured data when useful Use schema only when it matches visible page content.

AEO UNDERSTANDING PROMPT

Explain the topic [TOPIC] in a way that directly answers the reader.
Avoid hype. Avoid fake claims. Use simple language.
Give me: main answer, user problem, and what the page must prove.



LOVEPREET SACHDEVA
DIGITAL MARKETING EXPERT

LovepreetSachdeva.com

AEO Content Builder - practical workflow, not a ranking guarantee Page 4

Blog/page structure
Use this structure for most SEO + AEO blogs and service pages. It keeps the page clear for beginners,
clients, and search systems.

Order Section Purpose What to write

1 H1 / title Set topic clearly Use main keyword naturally.

2 Direct answer Answer immediately 2-4 clear lines. No long intro.

3 Who it helps Connect with reader Audience, problem, use case.

4 Main sections Explain properly H2/H3, short paragraphs, examples.

5 Table Simplify comparison Types, steps, options, pricing factors.

6 Experience Add human value Process, proof, observations.

7 FAQs Handle doubts Real questions, short answers.

8 CTA Guide next action Enquiry, download, quote, call.

STRUCTURE PROMPT

Create a blog/page structure for this topic: [TOPIC].
Audience: [AUDIENCE]. Business/client: [DETAILS]. Goal: [GOAL].
Output: H1, direct answer intro, H2/H3 outline, table ideas, FAQ ideas, and CTA.
Keep it practical, not generic.
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Step 1: Build the brief first
A weak brief creates weak content. Before writing, understand the reader, the search intent, the business
goal, and what proof is available.

Brief item What to collect Why it matters

Topic Exact page or blog subject Keeps content focused.

Audience Who will read it Changes tone and examples.

Intent What the reader wants Prevents irrelevant content.

Pain points Problems and doubts Makes content useful.

Business details Service, product, process, USP Adds real value.

Proof Experience, examples, results, sources Builds trust.

CONTENT BRIEF PROMPT

Create a content brief for this page.
Topic: [TOPIC]
Audience: [AUDIENCE]
Business/client: [DETAILS]
Goal of page: [LEAD / ENQUIRY / EDUCATE / SELL]
Available proof: [EXPERIENCE / EXAMPLES / PROCESS / SOURCES]
Output: reader pain points, search intent, must-answer questions, and page angle.

Teacher note If the prompt output sounds too generic, add more real details: location, audience,
product size, price factors, process, examples, and buyer objections.
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Step 2: Write the direct answer first
The opening should answer the main question quickly. Do not start with a long history, generic definition,
or keyword-stuffed paragraph.

Bad opening Better opening

In today’s digital world, businesses need strong content... For a B2B pipe clamp buyer, the right supplier should offer
correct size, material, finish, bulk pricing, and export support.

SEO is very important for every website... A good AEO blog starts with the answer, then explains details,
examples, FAQs, and next steps.

DIRECT ANSWER PROMPT

Write a direct answer intro for [TOPIC].
Audience: [AUDIENCE].
Mention the problem, answer, and why this page is useful.
Keep it under 90 words. Avoid hype and fake claims.

Quick check Can a reader understand the page within the first 10 seconds? If no, rewrite the
opening.
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Step 3: Add experience and clean structure
Good content should not sound like empty AI copy. Add something only a real business, writer, or
practitioner would know.

Add this Example

Practical process How the product is selected, checked, shipped, installed, or quoted.

Real observation Common buyer mistakes, delays, wrong sizes, missing details.

Useful table Compare types, materials, sizes, use cases, or pricing factors.

Clear headings Each H2 should answer one real user question.

EXPERIENCE PROMPT

Add a practical experience section for [TOPIC].
Use these details: [PROCESS / EXAMPLES / PROOF].
Write like a real professional, not generic AI content.
Include 3 useful observations and one short example.

STRUCTURE IMPROVEMENT PROMPT

Improve this outline for readability and AEO.
Content outline: [PASTE OUTLINE]
Make H2/H3 headings clear, add table ideas, remove repeated points, and keep the flow easy for
beginners.



LOVEPREET SACHDEVA
DIGITAL MARKETING EXPERT

LovepreetSachdeva.com

AEO Content Builder - practical workflow, not a ranking guarantee Page 8

Step 4: Add FAQs and updated information
FAQs help you cover real doubts. Updated information helps the page stay useful and honest. Do not add
fake questions. Use doubts the reader may actually have.

FAQ type Example question

Price How is pricing calculated?

Process How do I request a quote?

Selection Which type is suitable for my use case?

Trust What details should I check before ordering?

Delivery What information is needed for fast dispatch or quotation?

FAQ PROMPT

Create 8 FAQs for [TOPIC].
Audience: [AUDIENCE].
Cover pricing, process, selection, common mistakes, trust, and next step.
Keep answers short, practical, and honest.

UPDATE CHECK PROMPT

Check this content for outdated or weak information.
Content: [PASTE CONTENT]
Find missing facts, unclear claims, old details, fake-sounding lines, and places where a fresh
example or source is needed.
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Master prompt: create the full draft
Use this after you have the brief. It creates the first full draft. Then edit it manually with real details.

FULL DRAFT MASTER PROMPT

Act as an SEO + AEO content strategist.
Create a helpful blog/page draft for this topic: [TOPIC].
Audience: [AUDIENCE].
Business/client details: [DETAILS].
Goal: [LEAD / ENQUIRY / EDUCATE / SELL].
Available proof: [EXPERIENCE / EXAMPLES / PROCESS / SOURCES].

Follow this structure:
1. SEO title and H1
2. Direct answer intro under 90 words
3. Who this page helps
4. Main sections with clear H2/H3 headings
5. One useful table
6. Practical experience or example section
7. FAQ section with short answers
8. Clear CTA

Rules:
- Write for readers first, not just keywords.
- Avoid fake claims and overpromising.
- Use simple language.
- Keep paragraphs short.
- Add real business details wherever possible.

Important The master prompt creates a draft, not a final page. Always add real facts, proof,
product details, client input, and final human editing before publishing.
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Final publishing checklist
Use this checklist before sending the page to a client or publishing it. If many answers are “no”, the page is
not ready.

• Does the page answer the main question near the top?
• Does the content match the real search intent?
• Is the first paragraph useful without reading the full page?
• Are headings based on real user questions?
• Are paragraphs short and easy to scan?
• Is there at least one useful table where comparison helps?
• Have you added real experience, process, or practical observations?
• Have you removed fake claims, fake numbers, and generic AI lines?
• Are FAQs based on real doubts, not keyword stuffing?
• Is important information updated and honest?
• Is there a clear next step for the reader?

Client delivery note Do not promise ranking. Say: “This page is structured to be clearer for users and
easier for search systems to understand.” Performance still depends on
competition, authority, technical SEO, and demand.

About the author
Lovepreet Sachdeva is a digital marketing professional focused on SEO, content strategy, and practical AEO
workflows. This guide is made for beginners, interns, freelancers, and experienced marketers who want to create
clearer and more useful content for real readers.
Website: LovepreetSachdeva.com


